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1. VINCOM MEGA MALL - ROYAL CITY
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Royal City Complex is situated at 72A Nguyen

Trai Str., the convergence of many traffic

arteries connecting the inner Hanoi with the

new bustling Center.

VMM Royal City - October, 2012

PRIME LOCATION

 Only 7 kilometers away from Hoan Kiem Lake.

 Located in one of the highest population density

areas of Hanoi (Thanh Xuan Dist. – adjacent to Dong

Da Dist. and My Dinh), surrounded by a variety of

universities and high-end apartment projects.

 Young population with modern lifestyle, high level of

income and consumption; have increasing demands

for shopping and entertainment in modern shopping

centers.
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Covering an area of over 230,000 sqm; Vincom

Mega Mall – Royal City will be the largest mall in

Vietnam and equivalent to the current total supply

of Hanoi’s retail space!

Consisting 2 basements and 2 above-ground floors of the

urban complex‟s buildings, the mall accommodates:

 Shopping Center with leading domestic & international

mid to high-end brands.

 Entertainment Complex: the Largest Indoor Water

Park in S.E.A, the First Ice-Skating Rink in Vietnam,

Vinpearl Games, Fairytale Garden, Cinema and more.

 Hypermarket, Electronics Center and Furniture Center.

 Food Street of 44,000 sqm with more than 170

restaurants.

6

On a par with Asia’s top premium shopping paradises.

OVERVIEW OF VINCOM MEGA MALL – ROYAL CITY
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OVERVIEW OF VINCOM MEGA MALL – ROYAL CITY

LARGE RECREATIONAL COMPLEX WITH A BROAD RANGE OF NEW & 

EXCITING RIDES & GAMES, FIRST-EVER APPREARING IN VIETNAM! 
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OVERVIEW OF VINCOM MEGA MALL – ROYAL CITY
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SHOPPING CENTER WITH DIVERSIFIED TENANT MIX, WHERE 

LEADING INTERNATIONAL & DOMESTIC BRANDS CONVERGE! 
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 Open and elegant design.

 Underground and above-ground floors

appropriately combined to optimally

utilize the space of common areas.

 Appropriate tenant mix & floor plan for

hundreds of shops.

 Convenient circulation between floors,

the planning is arranged based on Feng-

shui elements aiming at maximizing the

efficiency of entertainment, shopping and

relaxation.

RATIONAL PLANNING

VMM Royal City - October, 2012
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 7 entrances to the mall. 

 5 driveways/entrances to parking basements.

 23 escalators for B1 & 21 escalators for B2.

 Corridors are divided into various major and 

minor levels (Width of the largest ones: 20m).

 Ceiling height: minimum: 3.5 m; maximum: 5 m.

 International-standards emergency exit 

staircase, central air-conditioning and well-

ventilated systems.

 Large areas destined for events organization.

RATIONAL PLANNING

VMM Royal City - October, 2012
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THE LARGEST RECREATIONAL COMPLEX IN VIETNAM!

VMM Royal City - October, 2012

Total area: approximately 42,000 sqm

Entertainment complex is expected to attract tens of 

thousands of visitors per day. 
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VINPEARL WATER PARK ROYAL CITY
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Size: 24,000 sqm

Using a „Rainforest‟ theme, there is a large 

coverage of greenery and water surface; various 

interesting and modern games:

 6 complexes of main water slides, lakes 

installed with wave pools, etc.

 Extreme free-fall water slides

 Super-speed spiral slides

 Concave super sliding tube 

 Diving pool, wave making, wave surfing

 Water games dedicated to children.

*S.E.A = South East Asia

THE LARGEST INDOOR WATER PARK IN S.E.A!
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VINPEARL ICE RINK ROYAL CITY
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 Designed & constructed by reputable and 

highly experienced international partner.

 Modern and unique design.

 Size: 3,000 sqm

 Ice surface produced in accordance with 

the latest ice-making technology of the world.

 Open for skating throughout the year.
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EXCITING WORLD GAMES

VMM Royal City - October, 2012

Size: nearly 10,000 sqm with

a wide range of new and exciting

games, first-ever in Vietnam:

 Extreme rides area at Vinpearl

Games Royal City for adventurous

people, who like to conquer

challenges

 Sports playground with unique

games

(Images are for illustration)
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PLATINUM CINEMA

VMM Royal City - October, 2012

 Size: 5,000 sqm

 Modern and international-standard cinema with 

2D, 3D & 4D projection rooms.

 Introducing the world‟s latest and most exciting 

movies on a regular basis.
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Most abundant & magnificent convergence of cuisines in Vietnam!  

LARGEST INDOOR FOOD STREET IN S.E.A*

VMM Royal City - October, 2012

Size: over 44,000 sqm

 Convergence of over 170 restaurants, 2 of which

are over 2,000 sqm.

 Diversified cuisines (Vietnamese, European, Asia

food; Grill, Hotpot, Beer, Fastfood areas; etc.)

 Concept: one-floor restaurants; open and semi-

open restaurants; street-fronted two-floor

restaurants.

*S.E.A = South East Asia



 Fashion, Accessories

 Cosmetics, Jewelries, Perfumes

 Sport-wear equipment

 Kids‟ fashion, Mums & Kids

 Health & Beauty 

 Service
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 Bookstore, Gift shops

 Home and Kitchen wears

 Furnitures, Home-decor

 Electronic Center

… and other tenant mix.

Size: over 100,000 sqm with over 800 stores - a vast array

of well-known domestic and international brands in:

LARGE-SCALE AND PREMIUM SHOPPING MALL & SERVICE  

VMM Royal City - October, 2012
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HYPERMARKET

9,500 sqm

FUNCTIONAL COMPONENTS

FURNITURE CENTER

VMM Royal City - October, 2012

11,400 sqm



19

FLOOR PLAN: BASEMENT 1

ROYAL CITY

B1
Stairs
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FLOOR PLAN: BASEMENT 2

ROYAL CITY

B2
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Stairs
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FLOOR PLAN: LEVEL 1

ROYAL CITY

L1
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LEVEL 1 GFA

ENTRANCE TO ROYAL MEGA MALL

MAIN ENTRANCE

STAIRS



22

2. TARGET CUSTOMERS

VMM Royal City - October, 2012
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ITEM SIZE PEOPLE/DAY

High-end apartments Number of apartments: 4,460 17,840

Indoor water park Area: 24,000 sqm 8,000

Ice-skating rink Area: 3,000 sqm 1,000

World game Area: 10,000 sqm 2,500

Cinema Seat capacity: 800 3,500

Gym & Spa, Swimming pool Area: 3,700 sqm 2,100

03 International Schools 

(Kindergarten, 

Primary/Secondary Schools)

Number of students & teachers:

1,500
1,500

Food Street 170 restaurants with diversified 

cuisines 
17,000

Total 
53,440 !

TREMENDOUS NUMBER OF CUSTOMERS FROM THE COMPLEX FOR VMM ROYAL CITY!

VMM Royal City - October, 2012



HANOI RESIDENTS AND SURROUDING  AREAS

Shopping and recreational habits of young people and

families in Vietnam have been rapidly changing:

 Increasing demands for modern & large-scale shopping

centers with diversified tenants.

 Requiring “all under one roof” malls with international

standards, where people can dine in style with exceptional

services, coupled with exciting recreational zones, ideal

places for hangs-out and get-togethers of families or

friends.

 VMM Royal City is the first-ever Mega Mall in

Vietnam, satisfying the increasing demands for

shopping, F&B and entertainment of Hanoi residents

and surrounding areas.

VMM Royal City - October, 2012 24
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PRIMARY TRADE AREA

DEMOGRAPHICS

 Within 15-minute drive

 Population: 2,458,264

 Over 40% of the population 

aged 15-34

TU LIEM

CAU GIAY

BA DINH

HOAN KIEM

HAI BA TRUNG

ROYAL 

CITY

HOANG MAI

HA DONG

PRIMARY 

TRADE AREA

TARGET MARKET
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(Source: General Statistics Office of Vietnam, 2009)

ROYAL CITY – PRIMARY TRADE AREA

District Population Male Female 
Age group: 

15 - 34 (%)

Thanh Xuan 222,100 107,500 114,600 42.37 

Ha Dong 233,694 114,600 119,094 38.19 

Dong Da 371,000 180,100 190,900 34.62 

Ba Dinh 225,910 110,910 115,000 32.55 

Hai Ba Trung 295,726 145,926 149,800 34.69 

Hoan Kiem 147,334 72,334 75,000 30.89

Cau Giay 230,600 110,300 120,300 45.71 

Hoang Mai 337,200 169,000 168,200 40.78 

Tu Liem 394,700 199,500 195,200 52.87 

Total 2,458,264 1,210,170 1,248,094 

49.22% 50.78% 40,07%
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TARGET MARKET
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 Dân số: 3,580,612

 40% dân số ở độ tuổi

từ 15 đến 34

 Trong phạm vi 45 phút

lái xe

DONG 

ANH

TAY HO

HOAI 

DUC

TU 

LIEM

CAU 

GIAY
BA DINH

HOAN 

KIEM
LONG 

BIEN

GIA LAM

HAI BA 

TRUNG

DONG 

DA

PRIMARY 

TRADE AREA

ROYAL 

CITY
HOANG 

MAI

HA 

DONG

THANH 

TRI

VAN 

GIANG

SECONDARY 

TRADE AREA

 Within 45-minute drive

 Population: 3,581,170

 40% of the population 

aged 15-34

TARGET MARKET

SECONDARY TRADE AREA

DEMOGRAPHICS
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ROYAL CITY - SECONDARY TRADE AREA

District Population Male Female
Age group:

15 - 34 (%)

Thanh Xuan 222,100 107,500 114,600 42.37 

Ha Dong 233,694 114,600 119,094 38.19 

Dong Da 371,000 180,100 190,900 34.62 

Ba Dinh 225,910 110,910 115,000 32.55 

Hai Ba Trung 295,726 145,926 149,800 34.69 

Hoan Kiem 147,334 72,334 75,000 30.89

Cau Giay 230,600 110,300 120,300 45.71 

Hoang Mai 337,200 169,000 168,200 40.78 

Tu Liem 394,700 199,500 195,200 52.87 

Thanh Tri 198,706 99,106 99,500 40.25

Long Bien 227,100 113,100 114,000 37.56

Tay Ho 131,000 64,200 66,800 34.91 

Gia Lam 232,200 113,100 119,100 36.79

Dong Anh 333,900 159,800 174,100 41.33

Total 3,581,170 1,759,476 1,821,594

49.1% 50.9% 40%
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TARGET MARKET

(Source: General Statistics Office of Vietnam, 2009)
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With adequate infrastructure and favorable amenities, Vincom Mega Mall promises to

attract tens of thousands of Royal City residents, people from Hanoi and neighboring

areas come for entertainment, shopping and other services every day; opening up

attractive investment opportunities for domestic and international retail businesses.

Grand Opening 26.07.2013
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ATTRACTIVE INVESTMENT OPPORTUNITIES
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 Situated in a strategic location, where many traffic arteries connect the inner

Hanoi with the new bustling center, this high-density population area creates a

pool of potential customers with high incomes.

 Mega Mall, the first of its kind in Vietnam is expected to be the destination

satisfying every demand for shopping, F&B and entertainment, especially for

the largest-scale forms of entertainment.

 The complex itself brings about a giant source of customers for the mall,

guaranteeing high revenue for tenants.

 The project is highly expected and has achieved a remarkable rate of

confirmed tenants (more than 40% of the total floor area as of Quarter 1/2012)
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WHY VINCOM MEGA MALL  – ROYAL CITY?
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 Developed and managed by a prestige and well-known property owner, who has

operated successful high-end shopping centers in Vietnam.

 Vingroup always supports tenants in marketing/promotion and attracting

customers to the shopping centers, which helps increase revenue for tenants.

 Become VIP partner of Vingroup to enjoy favorable policies.

 Opportunities to promote brand images when accompanying highly-

established and reputable domestic and international brands.
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WHY VINCOM MEGA MALL  – ROYAL CITY?
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GRAND OPENING 26 JULY 2013 !

32VMM Royal City - October, 2012



33VMM Royal City - October, 2012

Thank you for your attention.

If you have any enquiry, please don‟t hesitate to contact 

our leasing staff for assistance: 

Hotline (Retail leasing): 094 755 6886 

Hotline (F&B leasing): 093 317 6886 

Website: www.vincomshoppingmall.com

The information / images used in this presentation are subject to change.

VINCOM MEGA MALL – VIETNAM’S SHOPPING & ENTERTAINMENT  PARADISE!



PHỤ LỤC
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1. ROYAL CITY URBAN COMPLEX



 Developer: Royal City Real Estate

Investment and Development Joint

Stock Company (a subsidiary of

Vingroup).

 Designers: Site Architecture - Site

Asia (France); Premier Construction

Management Co., Jsc (PCM).

 Total land area: 120,942 sqm.

 Total investment: VND15,405 billion.

 Completed by: Quarter 3 – 2013.
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OVERVIEW OF ROYAL CITY PROJECT
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OVERVIEW OF ROYAL CITY PROJECT

*SC: Shopping Center

R6 BUILDING

Rooftop Garden 

L3 ~30 Apartment 

L1, 2, 2A, 2B (4 floors): SC

BASEMENT B1, B2 (96,400 sqm /floor): SC (Water park, Ice-skating rink, Cinema, Games, Food Street, etc…)

BASEMENT B3, B4, B5: PARKING AREA

R5 BUILDING

R1 BUILDING

R4 BUILDING

R2 BUILDING

R3 BUILDING

L2A ~35 Apartment 

L3 ~35 Apartment 

L2A ~15A Apartment 

L1, 2: SC

L3 ~35 Apartment 

L2A ~35 Apartment 

L1, 2: SC L1, 2: SC L1, 2: SC L1, 2: SC

Rooftop Garden 

Rooftop Garden 

Rooftop Garden 

VMM Royal City - October, 2012
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ENTRANCE

ENTRANCE

ENTRANCE

ENTRANCE

ENTRANCE

MAIN ENTRANCE

R1 BUILDING R2 BUILDING

R5 BUILDING R4 BUILDING

R6 BUILDING

R3 BUILDING

SECONDARY 

SCHOOL

KINDER-

GARTEN

PRIMARY 

SCHOOL

NGUYEN TRAI STR.

OVERVIEW OF THE ROYAL CITY FLOOR PLAN
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FUNCTIONAL COMPONENTS

2. Green garden and rooftop sky garden

coverage of approximately 7 ha.

3. 03 International schools.

4. Parking area covering 3 basements

of 289,200 sqm with a modern & cutting-

edge automatic control system.1. A complex of 4,460 high-end apartments.
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FUNCTIONAL COMPONENTS

5. Vincom Mega Mall Royal City has numerous emphases to create differentiation and success:

 The largest Indoor Food Street in South East Asia of more than 44,000 sqm with over 170

restaurants.

 Entertainment Complex: First Indoor Water Park and Ice-skating Rink in Vietnam, Vinpearl

Games, Fairytale Garden, Cinema.

 Shopping center with leading domestic & international mid to high-end brands.

 Hypermarket, Electronics Center and Furniture Center.
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2. CONSTRUCTION PROGRESS UPDATES
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 Completed 90% of B1 & B2 basements, starting the construction of atriums.

 Completed the 35th floor for R1, R2, R3 buildings; in progress of building roofs and plastering.

 Completed bare-shell construction for indoor water park and ice-skating rink, ready for 

equipment installation and technology transfer.
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CONSTRUCTION PROGRESS UPDATES

Project snapshot – September, 2012
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CONSTRUCTION PROGRESS UPDATES


